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Add Weight Loss to Your Existing
Chiropractic Practice
By Nancy Singleton

A

and keep it off.

mericans are getting fatter every year,
and the trend isn’t slowing down. Though

Americans are overweight,
Americans have access to the re-

millions of
few

sources necessary to lose their weight

The most popular weight loss programs

on the market (Weight Watchers, Jenny Craig, etc.) may
help in the short run, but don’t help patients actually
improve their health in the long run.
approaches to weight loss

–

Holistic, healthy

focusing on whole fruits

and vegetables and unprocessed foods – are desperately

needed on the market today. As a chiropractor, you have
an enormous opportunity to step in and offer services that
aren’t available elsewhere.

Why Add Weight Loss to Your Practice?
As a chiropractor, you have an obligation to protect your
patients from preventable harm. You’ve chosen a profession that
is committed to treating the entire person, rather than merely
the isolated symptoms of disease. This approach sets you apart
from many other health care providers and makes weight loss
a natural extension of your existing wellness services. Incorporating weight loss programs into your existing practice will
give you a way to ensure that your treatments are maximally
effective. You won’t just change lives in the short run – you’ll
transform lives for generations to come!

Adding weight loss to your practice can bring in a much higher
volume of new patients each month.
How Do You Start?

Though weight loss programs will dramatically change your
patients’ lives for the better, they’ll also boost your bottom line.
Weight loss is a $60.5 billion dollar industry that has grown
rapidly over the course of the last 20 years (up from $30 billion
a year in 1992).1 The industry continues to grow as obesity
becomes an increasingly prevalent problem. Today, 69% of
American adults are overweight, and a full 35% are obese.2
With these conditions on the rise, millions of Americans need
help that only you can offer.

You may think that you don’t have the time or the resources
to offer weight loss programs in your clinic. Think again! You
can offer weight loss programs even if your office is small,
your budget is tight, or your time is limited. Start with what you
can, and use your profits to expand your business over time. To
add weight loss to your existing practice, you’ll need to offer
some combination of treatments, supplements, and nutritional
programs. For best results, combine all three.

As your weight loss programs boost your business, you’ll be
able to expand your practice and reach out to more members
of your community. This can be an enormously empowering
experience. Holistic weight loss programs appeal to a much
wider audience than traditional chiropractic services, and as
such, will bring in patients who may never have come to you
for chiropractic alone. Fewer than 12% of Americans see a chiropractor, but nearly 6 in 10 Americans want to lose weight.3,4

A nutritional program is a set of dietary rules that your
patient agrees to adhere to for a specified period of time. To
ensure their success, you may provide them with a daily food
journal, a way to track their calories, recipes, and other helpful
resources. You or one of your staff members can coach them
through this journey, teaching them about healthy eating and
behavior modification. These types of programs are very successful because patients are held accountable for the decisions
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To set your patients up for long“
term weight loss success, treatments
should aim to cleanse and detoxify
the body.

”

they make on a daily basis. When they know that they’ll report
back to you at the end of the week, they’ll be much more likely
to make healthy food choices.
Treatments are another integral part of any weight loss program. To set your patients up for long-term weight loss success,
treatments should aim to cleanse and detoxify the body. There
are many ways to do this – with a sauna, a whole body vibration machine, or detoxifying and health promoting wraps. To
ensure that your results are long-lasting, you can even offer

help with stress reduction and emotional eating. A little spa-like
relaxation can go a long way!
As a chiropractor, you may also use supplements to facilitate
your patients’ weight loss. Supplements can serve many purposes that range from appetite satiation to nutrient maximization.
Any effective weight loss program should offer supplements
that maximize your patients’ nutritional intake (a high quality
multivitamin, at minimum) and aid in detoxification. Always
choose whole food herbal supplements over synthetic isolates,
and organic herbs over conventional crops.
Don’t forget that chiropractic adjustments will help your
patients with overall health, which is really the goal. So while
addressing weight loss may not be what you were originally
trained on during chiropractic school, you did learn to treat the
entire person. So weight loss should be one of your tools. If
you don’t offer your patients a nutritional and healthy alternative, they will be tempted to lose weight with programs that
are detrimental to their health.
The good news is two-fold. You can change your patients’
lives by offering them sound nutritional weight loss protocols
- and you will also increase the financial stability of your practice. With a little work, you can have a million dollar practice
up and running in no time. Don’t wait until your situation is
100% perfect to get started – just jump in and start helping
your patients. As you begin to see incredible changes in your
patients’ lives, your success will inspire you to reach new goals.
As you help your patients lose weight and get healthier, you’ll
find enormous satisfaction – and financial peace of mind – in
empowering others to change their lives for the better.
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Nancy Singleton is a 1989 graduate of Los Angeles
College of Chiropractic Assistants. She has been consulting and helping doctors grow their practices for over
20 years. In addition to overseeing their busy practice,
along with her husband, Dr. Todd Singleton, she helps
chiropractors implement multiple cash systems into their existing
practices. Please direct questions to (801) 770-6977 or ngsingleton@
gmail.com or visit www.DoctorsCashSeminar.com.
To learn more, circle #234 The Action Card
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